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Covid-19 as the Issue of Pandemic

Bernie v Trump: an American nightmare

The Meet the EU’s trade bruiser
o Woking nine to five
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It’s going global
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Covid-19 as the Issue of Economy

Joe Biden's remarkable comeback
T h e Why NATO should help Turkey
° The battle for African democra cy
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MARC
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Covid-19 as the Issue of Politics

The house that Jamie Dimon built
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Covid-19 as the Issue of the
Emerging Economy
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The next calamity

k=
: | OO

[} -J‘L »
"s': il
\ .‘-

!

| T

HHHHHHHHHHHH



Covid-19 as the Issue of the State
and Freedom

T h e ng ventilator
. G . E
E C 0 n 0 m l S t The year without winter

Everything’s
under control

_ Big government, liberty and the virus
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Covid-19 as the Issue of Life,
Death and the Economy

The best way to do bail-outs
T h e Exit unicorns, pursued by bears
Economist [

A grim calculus

The stark choices between life, death and the economy
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Covid-19 as the Issue of the
Business HmSﬂgﬁrﬂvival
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§With countries accounting for over 50% of world gdp in
lockdown ({H5RDGDP 50%U LA Oy 75T ) | the

collapse in commercial activity is far more severe than in

. previous recessions.
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gCOVID 19 and the containment policies aimed at controlling it have:
cchanged how we work and what we consume. History shows that :
isuch changes are not always temporary-crises can :

§fundamentally reshape our beliefs and behaviors.....The Black :
Death (F|IE|E) ... in 14th-century Europe...... is credited by some

Ehistorians with ending feudalism and serfdom (iﬁ};;ﬁuc\:,%yyﬁu@é
n’f‘gﬁ) and ushering in the Enlightenment by shifting power to

Eincreasingly scarce labour resources...... Consider also the impact
of World War Il (BB R1E52K#E) on women’s participation in

the workforce (ZMEDSHESM) .
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Exhibit 1 | Crises Often Lead to Long-Lasting Changes

CRISIS ftﬂ%
ATTITUDINAL 4= AR
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New ¥ﬁ LI \'\@J 3 77— New consumer

policies New ways of behaviors

working

FERMFEKE D FES
9/11: Stricter aviation WWII: Women SARS: Increase in
security joining workforce e-commerce
/M1 ZEHDE LU WVMRLZERE HISTORICAL EXAMPLES SARS:ECDiLEX

Source: BCG Henderson Institute.

https://www.bcg.com/publications/2020/8-ways-companies-can-shape-reality-post-covid-19.aspx

Az ICS :

HITOTSUBASHI




COVID—19DEFEANDEZE (XY H)

Exhibit 2 | Purchasing Patterns in the US Are Shifting as the Outbreak Intensifies
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accessories 77 t-lj- IJ —
Travel
22 29 0S 12 19 26 04 11 18 4T
17
Jan Feb Mar
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Source: Earnest Research credit card data as of 3/18/2020 and BCG estimates; BCG GAMMA analytics.
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Exhibit 3 | Potential Implications of Spending More Time at Home

Refurbishment Paint
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D'S‘tal_ Collaboration platforms SSEEE
coordination

ST @® Potential increase in behavior

Source: BCG Henderson Institute. 7_\-99} b ‘%Eﬁtjz 7_'A ® Potential decrease in behavior
v NRE
https://www.bcg.com/publications/2020/8-ways-companies-can-shape-reality-post-covid-19.aspx
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COVID—19 & 15 B R

- New Normal
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Mission for KMSJ
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2030 Vision for KMSJ
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From Playing Defense to
Playing Offense
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E. J. McNulty and L. Marcus, Are Your Leading Through Crisis... or Managing the Response”?, HBR Digital Article, March 2020
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E. J. McNulty and L. Marcus, Are Your Leading Through Crisis... or Managing the Response”?, HBR Digital Article, March 2020
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Playing Offense !

Lockdowns: when and how to end them

T h e The chip wars, a dangerous uu_la_uo!t_
Has London passed its peak?

ECO nomiSt Qoglpganlnthobooubuﬂnm

MAY 2350- 29T 2000

Seize the moment

The chance to flatten the climate curve A new opportunity to tackle climate change

Countries should seize the

moment to flatten the climate
curve

https://www.economist.com/printedition/2020-05-23
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McKinsey Accelerate

General James Mattis
on leading in a crisis
and thriving in the
next normal

The former US defense secretary shares lessons on how to
emerge from the pandemic and prepare for what comes next,
in a conversation with McKinsey global managing partner
Kevin Sneader.

http://www.mckinsey.com/business-functions/mckinsey-accelerate/our-insights/general-james-mattis-on-leading-in-a-crisis-and-
thriving-in-the-next-normal?cid=eml-web

!’EICS 44

HITOTSUBASHI




General James Mattis
on leading in a crisis
and thriving in the
next normal

The former US defen: cretary shares les: hwt
eme! g e from the p d mic and prepare (rwht next,
ina sation with McKinsey global managing part t
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http://www.mckinsey.com/business-functions/mckinsey-accelerate/our-insights/general-james-mattis-on-leading-in-a-crisis-and-
thriving-in-the-next-normal?cid=eml-web
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General James Mattis
on leading in a crisis
and thriving in the
next normal
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http://www.mckinsey.com/business-functions/mckinsey-accelerate/our-insights/general-james-mattis-on-leading-in-a-crisis-and-
thriving-in-the-next-normal?cid=eml-web
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https://www.cnn.co.jp/usa/35154775 .html
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“Opt1m1sm is the faith that leads to achievement. Nothing can be done
without hope and confidence.” - Helen Keller
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